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perspective it givesperspective it gives

In 2001, the members of the UN, recognised the need to 
support and develop the growth of the world poorest 

countries through improving the social and economical 
conditions. They created and aproved, in the Millenium 
Summit the 8 Millenium Development Goals (MDG) for  
2015.
In Portugal, according to the last Eurobarometer, 74% of it’s 

population has never heard of the MDGs, while 94% do not 
know what they are. Adding to it, 78% says they aren’t 

compromised to helping less developed countries.

The Make !t Possible project appeared in 2011, by the hands of AIESEC Portugal in 
partnership with several NGOs, like PAR-Respostas Sociais, Fundação Gonçalo da Silveira 
and the campaign Objectivo 2015. 

It’s a project that educates towards Social Entrepreneurship, having in mind the principles 

of non-formal education and intercultural youth volunteering to involve highschool 
students to reach these goals. With the goal of increasing their awareness of the MDGs and 
having the Portuguese students taking action locally towards the struggles that they face, 
we aim to change mentalities towards social issues.
 

Projects objective
 

Increase the percentage of people that heard of the MDGs untill 2019
 

 - To 59% (people between 16-19 years old that finished their education)
 - To 66% (people older than 20 years old that finished their education)
 - To 64% (people that continue studying)
 

Increase the percentage of young people that want contribute to developing countries:
 - To 55% (people between 15-24 years of age)

ERRADICATE EXTREME
POVERTY AND HUNGER

ACHIEVE UNIVERSAL
PRIMARY EDUCATION

PROMOTE GENDER
EQUALITY AND EMPOWER

WOMEN

REDUCE CHILD
MORTALITY

IMPROVE
MATERNAL HEALTH

COMBAT HIV/AIDS,
MALARIA AND OTHER

DISEASES

ENSURE ENVIROMENTAL
SUSTAINABILTY

GLOBAL PARTNERSHIP
FOR DEVELOPMENT
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PROJECT
ATIVITIES2



30, 31 & 1 of February of 2015

Lisbon

25 weekly hours for 6 weeks

LiLisbon, Porto, Aveiro, Braga, Guimarães and Coimbra

From the beginning of February untill the 2nd week of March

This will be an activity to prepare the international volunteers, one of the main focal points 
for the projects success with high quality standards and fulfill it’s purpose . 

Here, the volunteers will receive intensive training with partners related directly with the 
MDGs, will have access to the necessary tools fulfill their job descriptions (ie: group 
dynamics, design thinking, business model canvas, theoretical knowledge, etc.) and the it 
will be space for them to create prepare their first classes.

2.1

2.2

NATIONAL TRAINING DAYS

NON-FORMAL EDUCATIONAL ACTIVIES IN
HIGHSCHOOLS
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Planning the stages and distributing the tasks

Presenting the MDGs, the methodology and debating the 
themes that the groups of students will approach

Project presentation to their classmates and teachers and/or other 
classes, participation in the Drawing Attention event and handing in 
the project’s portfolios

Preparing their pitch for the Final Event. The best projects will 
compete in the final event, where the best project will be chosen

The focal point of this program will be the sharing spaces, education and societal 
impact regardign the MDGs and local issues. Having in mind the increased raised 
awereness and giving them the tools to share this knowledge with their family and 
friends, we will involve them in activities that will contribute to the development of a 
socia project that addresses a local social issue.

Each school will apply for the final event the same number of projects as classes it has 
participating in Make !t Possible (example: School XYZ has 3 classes it M!P, therefor it 
will apply 3 projects for the final event). The national M!P team will select 15 projects 
to be presented in the final event.

1ST

TIMELINE

WEEK

2ND

WEEK

3RD

WEEK

4TH

WEEK

5TH

WEEK

6TH

WEEK

Define the themes that each group will tackle, vision of success 
of their project

Finish the prototype of the project and prepare the Drawing 
Attention event
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1st week of March of 2015

14th of March of 2015

This event consists in a street action where the volunteers and the young students will 
gather in a central point of their city and DRAW ATTENTION towards the MDGs and their 
projects during one afternoon. This is a really good moment for the students to showcase 
their work to the public and improve with feedback. Note: the students performance will be 
taken into account while selecting the projects for the Final Event.

2.3 DRAWING ATTENTION EVENT

The final event will mark the end of the project for the international volunteers in Portugal. 

In this conference the students will pitch their projects to an audience built by the majors 
parties involved in the Make !t Possible project (partners, students from across the country, 
the volunteers and AIESEC members).

In will last a whole day and we will chose the best project in Make It Possible edition of 
v2015.

2.4 FINAL EVENT
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Contactos
Make !t Possible Manager at AIESEC in Coimbra NEFE
Federica Psaila
+351 915 358 881
federicapsaila@gmail.com


